ISSN 2091 5187

UINMMN-AMATTUA 2023

XYPHAII 1_':0“




“CepBuc” HiIMH-aMaJIHH )KypPHAJI

2023 iina 1-con

CEPBUC

NIMHMU-AMAJIUN )KYPHAJL 2023 iini, 1-con

Myaccuc: Camapkana HKTHCOAUET Ba CepBUC HHCTUTYTH

V36exucron Mar6yoT Ba ax6opoT arenTiury Tomonuaan 2008 i 31 nexabpaa

0561-pakam Ouinan pyixarra OJUHTaH.

V3P OAK Puécarununr 19.03.2017 ii., 239/5-comnu Kapopy GuiaH S5TUpOd STHIIraH

Taxpupusar wxoaui
’KaMoacu:
Boum myxappup:
u.d.n. M.I.I1ynaros

Bou myxappup
ypunoocapu:
npodeccop . X.Acnanosa

MacsbyJ koTuo:
npodeccop M.K.Ilapraes

MyxappupJaap:
®.A.Cadapos
[I1.3.Ypo3zoB

TexHuk myxappup:
A.H.Xonukynos

KoppexTrop:
C.A.babGanazapoBa

CaxudasoBuu:
X.H.Ounnosa

1 Wimna 4 mapoTtaba
YOII STWIAIH.

V36ekucron XyAyamaa

TapKATUJIATU.

TaxpupusiT MAH3WJIN:
140100, Camapkany maxap,
Amup Temyp kyuacu, 9-yi,
Ten.: +998(66)233-28-38,
daxc: +998(366)231-12-53

OJI.Imo4yTa:

samisiservis@mail.ru

TaxpupHAT KeHIralu paucu:
M.2.IIyaaroB — CamapKaH] UKTUCOAUET Ba CEPBUC UHCTUTYTU
PEeKTOpH, UKTUCOA (haHIapu JOKTOPH, podeccop

TaxpupusT KEeHramm paucu ypunoocapmu:
A.X.AcinanoBa — CamMCH unmuii unuiap Ba WHHOBAIUSIIAP
Oyiinua MpopeKTOpH, UKTUCO (PaHIapyu HOM30H, podeccop

Taxpup KeHrammu ab30/1apu:

B.A.BerajioB — VY30ekucron Pecnybomumkacu [laBmatr Cratuc-
THKa KyMUTACH PaucH, UKTUCO (parapu JOKTOpH, Ipodeccop

M.K.IlapaaeB — CamUCH mipodeccopu, u.d.a.
B.K.Foubna3zapoB — uxrtucoa ganiapu J0KTOpH, podeccop.
J.P.3aitnanoB — CamMCU kad.mynupu, npodeccop, u.¢.a.

O.M.Mypra3zaes — TIIMY Camapkann ¢unuanm JUPEKTOPH,
UKTHCOM (paHIapu JOKTOpH, Ipodeccop

M.P.BoaTabaeB — Y30ekuctoH JlaBiaT >KHCMOHHMI TapOus Ba
CTIIOPT YHUBEPCUTETH PEKTOPH, UKTUCO]T (haHIapu JOKTOPH

P.X.9prames — KapMUU npodeccopu, u.¢.m.

N.C. TyxaueB — CamCU npodeccopu, u.d.a.
M.M.MyxammenoB — CamHICHU npodeccopu, u.d. .
K.B.Ypa3os — CamCHU nipodeccopu, u.¢.x.
K.’K.Mup3aeB — CamCU xad. myaupu, u.d.x., mpodeccop
B.U.Ucpousos — TANY npodeccopu, u.d.a.
I''M.IllloaueBa — CamCH npodeccopu, u.d.x.
B.AoaykapumoB — CamUCU npodeccopu, u.¢.H.
P.KoonoB — CamapkaHj BUIOSTH XOKUMU YpuHOOCapu
C.H.Tommna3apos — CamlCU kadenpa myaupu, u.d.n.
P.H.HopmaxmatoB — CamHCU npocdeccopu, T.¢.1.
O.M.I1apaaeB — CamlCU nexanwn, u.¢.1.
M.T.AnumoBa — Cam1CH npodeccopu, u.¢.1.

3.lx. Annaosa — TNV npocdeccopu, u.d. .
H1.0.KyBonankoB — CamMCU nonertu, u.d. .


mailto:info-jmbm@mail.ru

“CepBuc” HiIMH-aMaJIHH )KypPHAJI 2023 itna 1-con

XU3MAT KYPCATHII BA CEPBUC

HNnxom AuniioBu4 YcMaHOB
Kypunum coxacuna ¥3-Y3uHu TapTUOTa CONMMIITHAHT KaX0H TAKPUOACHHM KYIIIamt 76

FOany3 IIupuasaposHa YpyHnOaesa
MyxuM cTpaTeruk BasudarapHu Xajl STUIIA XU3MAT KYpCaTHII COXaCHHUHT YPHU 80

®apxox AuBaposnu Cadapos
Xu3MaT KypcaTHIl COXACH KOPXOHAIAPUIAa HHHOBALMATIAPHY )KOPUH 3THII X0JIaTH Ba
HCTUKOOJITapH 85

Hacu6a Paxmary/uiaeBHa JDpramieBa
AYyTCOpPCHHI XHU3MAaTIapUHUHT UKTUCOIUN MOXHATH Ba aXaMUATH 91

TYPU3M BA MEXMOHXOHA XYKAJUTHA

3apuna YayroexkoBna TamkenoaeBa
Baxxuocts CO3aaHHs MOJIOKUTCIBbHOTO UMUKA TYPUCTHYCCKUX opraHmauHﬁ Ha

pBIHKE 96
bex3oa baxTuép yram beknasapos

Mapanuii Mepoc oObekTIapura taupud OyropyBuUMIap X0JaTH Ba TaXJIUIU 100
Adxam Anvarovich Karshiyev

Turizm sohasini strategik rivojlantirishning ahamiyati 106
Zokirjon Erkinovich Mamarasulov, lzzatillo Xikmatilloyevich Shukurov

Turistlar marshrutlari uchun ovqatlanish ratsionini takomillashtirish 110
bekna3zap AoaxyxaiaujioBuy CyJaToOHOB

CamapkaH1 BUWIOSTH]Ia TACTPOHOMHK TYPUCTIIAp XYJIK-aTBOPH TaXJTHIIHA 115

A3u3 Kaxpamonosuu Tyxramuiuos
Typusm coxacua Kiactepiap pUBOKIAHUIITUHUHT OMUJIIAPH Ba HYHATHUIILIAPH 119

Xonkya Kaxxaposuu Camapos
Muuii MaiaHuii Mepoc 00beKTIIapuaaH (Hoiiaananud TypU3MHH PUBOKIAHTHPHIIT
HCTUKOOIIIapH 124

KWYUK BU3HEC BA OMWJIABUI TAJBUPKOPJIUK

Gulnora Mardiyevna Shadiyeva
The concept of "family economy", its development 129

MEHEKMEHT BA MAPKETHHI'

Ilonpa AsumoBHa MycaeBa, Iniadysa UiaxomoBHa YcMOHOBA
“Sam antep gilam” MUYKuna MapkeTHHTHUA OOIIKAPHIL JIEMEHTIApUHH sSTHa/Ia
PUBOKIIAHTHPHUIIT HYIIIapH 134

AOayxonuk Jramosud Tanrupos
busnec-monennapunu umad YUKUII 140

Haspys:kon Tyxramumosuy Maxkamos
Kopxonanapau 6apkapop pUBOXKIAHTUPHILAA CUPAT MEHEKMEHTH TU3UMUHUHT poiu | 145




“CepBuc” HiIMH-aMaJIHH )KypPHAJI 2023 itna 1-con

KWUYUK BU3HEC BA OUJIABUM TAJIBUPKOPJIMK

Gulnora Mardiyevna Shadiyeva — Doctor of Economics, Associate Professor

THE CONCEPT OF "FAMILY ECONOMY", ITS DEVELOPMENT

Abstract: This article is devoted to the consideration of the issues related to the disclosure of the social
and economic concept of “family economy”, its development and conceptual ways to raise the welfare.
Key words: family economy, household, housing (apartment) economy, family, family business.

Introduction. “The Family” concept emerged from the earliest stages of human
development. This concept is honored and respected at all stages of society development as the
initial stage of community development. In this regard, the family and its various problems have
been studied recently and are being studied to some extent.

Laws on the legal, philosophical, and moral aspects of the family have been developed,
and books and booklets have been published. However, in our opinion, it is important to admit
that its economic aspects and problems are not properly comprehended.

It should be noted that with the formation of the family, the issue of economic security
was considered in equal terms with other aspects of the family, and in some cases, it was given a
priority. In this regard, when it comes to the economic security of a family, each member has
sufficient functions. Herewith the head of the family was empowered with a noble mission.

The country has a tradition of honoring the family and preserving its past and relevant
traditions. Family dynasties, the passing of a profession from one generation to the next one, a
family genealogy for the preservation of the family’s history have been cherished by the majority
of families. This factor implies the assigning to the family head not just social and moral
responsibilities, but economic obligation as well.

However, the economy of the family, with all its aspects and peculiarities, has been
poorly understood both in past and nowadays. For example, the works “Principles of Economics”
by Marshall, “Principles of Political Economy” by Mill, and “Wealth of the People” by Smith
have not thoroughly considered the concept of the family economy (Vidyapin and Juravleva,
1995).

Taking this fact into consideration, in our opinion, solution of the problem of researching
the economic and social nature of the family, economic relationships, and the family and
economies related thereto, is currently considered a high-priority goal for scholars in economics.

Literature review. After Uzbekistan gained its independence, a number of new concepts,
including such concepts as “family”, “family economy”, “household”, “housing (apartment)
economy”’, “family business” emerged in the economic structure of the country and were
admitted as subjects of the microeconomics. However, in terms of economics, their content has
not been thoroughly revealed with the account of all peculiarities and in reliance upon the
differences available. Various literary sources provide different opinions on these concepts.

“The defining dictionary of Uzbek language” (1981) provides the following definition to
the term “family” as “A group of people consisting of a spouse, children and the closest relatives
who live together”. In general, this definition can be admitted because it reflects the composition
of the family, but here the family was treated only as a group of people living together. However,
this definition does not reflect the socio-economic function of the family.

From the point of view of Ulmasov (1998): “A family is a complex micro-social structure
that is based on the common needs of people, blood relations, common property and interests,
and joint demands”. According to Ulmasov, social life starts with the family.

In the opinion of Balikoev, “A family is a small group of people who are based on
Kinship relationships to fulfill the social, economic and spiritual needs of the individual, family
and society as a whole” (Balikoev, 2008).

This definition complies with the current era of market relations, as the family is
becoming an economic entity, not just a consumer. In this framework, the family is considered as
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a subgroup of a community united to meet social, economic and spiritual needs, rather than a
combination of common people living together.

However, the definition of family as a subject of microeconomics is not adequately
reflected in this definition. The terms of “family economy” and “household” are frequently
applied. However, they are used as synonyms in many literary sources. It should be noted that
some definite proposals have been formulated lately. To prove this statement we can give an
example of Karimova’s opinion (1997). From the point of view of this economist: “Household is
a subject of the economy, which consists of one leading an individual household independent or,
more often, a group of people residing in one place and leading a common household. As a rule,
such a group of persons is united by kinship or family ties”.

In our opinion, any definition of economic activity, especially family economy, should be
based on its economic purpose. Any economic entity should have property, business activities
and income from it and the right to own it. In describing the family economy, first of all, use the
“family” definition is the most appropriate. However, if it is considered a family economy, it
should have some family property, economic activity and family income. On the basis of this
theoretical conclusion, a definition of a household is provided below.

The “family economy” concept implies an association of people connected by living
together and living in one place. It may consist of even one person. The family is the basic unit of
society, but it is also the cohabitation of a group of people connected by family ties or
emotionally.

In the family economy the property belongs directly to the family, which production
facilities are directly owned by the family, and both the workers and the beneficiaries of the labor
should be members of that family.

From the point of view of Bulatov (2005): “A household is an economic agent that deals
with household business, that is, consumption”. However, in part 2 of this book it is stated that
“Microeconomics object is households, firms, industries, the market of goods and services, as
well as the resources market”. It is obvious that the authors of this textbook have contradicting
views on households and their role in the economy. If the household were only a consumer, it
would not be a subject of the microeconomics. If it was considered as a subject of
microeconomics, then the household should not be treated as just a consumer.

In our opinion, Popov (2006) developed a very accurate definition to the household as
microeconomic subject. From his point of view, “A household is the primary form of
entrepreneurial activity that seeks to minimize costs for achieving specific goals”.

It is appropriate that the household is viewed as a form of entrepreneurship. However,
there are some drawbacks in this definition. It does not specify who or why somebody is involved
in the household.

Professor Ulmasov (1998) directly equals the family with the household. Ulmasov
supposes that: “From an economic point of view, the family is a household and is a key part of
the microeconomic system. The rest of the group consists of firms, businesses and the economic
sector”. From the definitions of the family and the household, we see that these are separate
socioeconomic concepts.

The same ideas can be found in some classical literature. In general, in our opinion, the
notion of a “household” must meet some requirements. For example, in a household, the
property, as well as the production facilities, belongs to the family. However, it employs not only
family members but also other hired workers. The efficient performance of the results of labour
are accordingly enjoyed not only by family members but also by other people who participate in
the working process. It is important to remember that within the framework of market relations,
there is a great interest in labour. From this theoretical conclusion, a household can be described
as follows.

A household consists of one or more people who live in the same dwelling and share
meals. It may also consist of a single-family or another group of people. The household is the
basic unit of analysis in many social, microeconomic, and government models, and is important
to economics and inheritance. In fact, households may include other hired people in addition to
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family members.

In general, whether it is a household, a housing (apartment) economy, or a family
economy - they are all family-related entities. This relation started during the first economic
formation and is still developing. The family has its own evolution as a subject of
microeconomics. A family economy has given a rise to the development of other sectors of the
economy. It has passed through various conditions. Finally, it has turned into a key unit of the
economy.

This definition clearly states that in order to become a family-owned entrepreneur,
property, activities, goals and activities must be freely chosen based on their own free will and
ability. Thus, it is possible to expand the theoretical conclusions on the improvement of the
family economy and family business. The theoretical arguments presented above provide the
basis for our conclusion.

First, the family has become a subject of microeconomics in the free economy based on
market relations.

Second, the family has the right to own property, the production facilities, labor force and
income (profit) as a result of activity as an economic entity. Social benefits may be provided on
the basis of family business as well.

For example, if we consider a teacher - entrepreneur or a doctor - entrepreneur. They
continuously develop and improve their skills through training and qualification upgrading. They
think that it is better for people than for improving their professional skills. Such activities will
continue to be financially and morally encouraged by community members.

Third, it is based on the fact that the concept of a household is wider than the concepts of
family economy and housing (apartment) economy. It indicates that the hired labor could be
involved and that the profits could be distributed to the hired worker according to their labour
volume.

Fourth, family entrepreneurship is also a type of entrepreneurship that relies on family
property and the labour force of family members.

Finally, the important conceptual directions for improving the welfare of families now are
not only a way to raise salaries, but also to raise their income (profit) through the development of
entrepreneurship of family members, utilizing property and efficiency of managing an economic
entity.

Research methodology. In the process of illuminating this article, the laws of the
Republic of Uzbekistan on entrepreneurship, the decree of the President of the Republic of
Uzbekistan, the books of the President of the Republic of Uzbekistan, the content and essence of
the scientific works of economists in the socio-economic fields were studied, and the existing
economic indicators of the development of the family business sector were analyzed.

Analysis and discussions. One of the essential aspects of improving the welfare of the
family is a solution of the theoretical issues. However, the economic literature has not yet
developed a comprehensive definition of family welfare concept. Therefore, this problem is also
one of the problems which require being resolved.

Studies have shown that settlement of the family economy business can solve many social
and economic problems in our country. First of all, it will create a class of small business and
private entrepreneurship, which is the basic driving force of market relations and which will
enable to enrich the domestic market with consumer goods and services, as well as solve the
urgent problem of unemployment through the creation of new jobs. However, family economy
business does not develop by itself. In this regard it is necessary to develop it at the present level,
to bring it to a higher level of competitive products (works, services). This requires researching
the theoretical and practical issues of this problem and developing appropriate recommendations
aimed at their improvement.

Currently the entrepreneurship of the family business is constantly developing in
Uzbekistan. To ensure and accelerate its development, it is necessary to establish the relevant
family business associations. Large-scale social and economic problems for the development,
improvement and raising welfare of the family economy can be solved through these
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associations. In the future, it is necessary to solve the problems associated with the establishment
of family business associations in our country. Working out development concepts of such non-
government organizations is currently considered to be a priority issue.

It should be noted that the deepening and liberalization of economic reforms in
Uzbekistan are modifying the content and essence of the income of the family economy. After
all, Uzbekistan is pursuing a social policy that serves the interests of all members of society and
all segments of the population. This, in turn, has necessitated study of structural transformations,
as well as the development of efficient tools to support the low-income population. However, a
comprehensive research on this area hasn’t been implemented yet. Therefore, one of the most
urgent current problems is the development of ways to improve the welfare of the family through
the reduction of a number of low income families.

The formation of market relations requires each family economy to take into account the
income and its structural changes because property and income of the family economy, as
mentioned above, on the one hand constitute a part of the national wealth of the state, and on the
other hand, the object of taxation. In addition, the criteria for measuring family welfare, its low
provision and wealth are based on these indicators.

Taking into account the impact of structural changes in income and expenditure on the
household welfare, it is necessary to theoretically justify the differentiation of income and
expenditure. It has been concluded that this problem should be investigated in the following
areas: the difference between residents of cities with urban settlements and rural settlements; the
difference between the income of families working in various fields; differences in the number of
family members engaged in the household. The solution of these problems will be
comprehensively considered in this research paper.

Liberalization of the economy, formation of market relations has led to a radical change in
the essence of family income and related circumstances. These changes are reflected in the
following factors: a new economic category - the category of labor force - has been introduced
into our socio-economic life; the labor market has emerged with the account of the demand and
supply; absolute and relative unemployment resulting from fluctuations in supply and demand for
the labor force have been occurred; family members and population are gradually moving
towards the principle of self-employment based on the development of entrepreneurship; new
sources emerged in the family income - income from the use of property and entrepreneurial
activity; while in the past only rent used to constitute income from the property, now such types
of income as dividends, interest, investment yield income have appeared and are currently
applied.

The results of the research illustrate that one of the basic ways to raise family property
and income is acquiring the income from the property use. With the account of this essential
factor, we have developed the ways to enhance the property and income of the family by placing
excessive property objects in the investments. It should be noted that this approach requires
determining current and net values, as well as working out the methods of using discounted ratio.
This issue still remains as a problem which must be solved.

Formation of market relations requires a family business entrepreneur to be proficient not
only in entrepreneurship, but also in economic matters. Comprehensive economic knowledge of
the entrepreneur generates more income for the family and, the most significant, increases the
wealth. More importantly, the property volume increases with the property use. This will be the
basis for the economic prosperity of the family economy, as well as the entire population and the
state.

Thus, the well-being of the family increases with the application of a variety of ways and
tools. This fact justifies the emergence of another economic pillar to ensure ultimate goal of
Uzbekistan — to achieve a unique and prosperous development of our motherland.

Herewith we consider some ideas about family economy. This is because prosperity of
the family economy and family economy business concepts are often treated as the same. In this
regard, we would like to share our views without doing the theoretical analysis of ideas in
economic literature. In reliance upon the concept of “business”, the family economy should be
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considered as a business that generates income (profit). If it is based on this theory, it is best to
define it as follows. Family economy business is a type of commercial activity (primarily focused
on making profit), characterized by its belonging to a particular family or several families, whose
members are married to each other through dynastic marriages and other informal ties, are
owners and beneficiaries of this business. The distribution of key positions and roles in the
created business entities, profits and dividends received from their activities is also carried out
within a family or group of families.

Conclusion and suggestions. The importance of this process goes beyond just the issues
discussed. Being engaged in the family economy or a household, doing family business lead not
just to the increase the welfare of the family, but also provides the population with more job
places through creating new job places. The government, in turn, will raise its welfare due to the
taxes collected. The products manufactured by family economies not only satisfy their own
needs, but also fill the market with products (works, services). The most significant, its spiritual
value is also very high as it releases the population from the spirit of dependency, provides and
encourages initiative and motivation. This will eventually increase the proactivity of the society,
the population, and accelerate the formation of democratic principles of market relations.

Currently in Uzbekistan the population of Uzbekistan accounts for 36,02 million people
as of January 1, 2023. The average family member in the country constitutes 5,1 persons.
According to our estimates, the number of families in our country is over 7,1 million. If at least
one entrepreneur is raised out of each family, another 7,1 million additional work places will be
created throughout the country. This is one of the key factors ensuring the diversification of the
domestic consumer market. If each entrepreneur brings an average profit of 500,000 soums to his
family in one year, this means 3,550,000 million soums for the well-being of the family. soum
will bring additional benefits. On average, 15 percent of them go to the state (local) budget as
taxes and other payments, and another 532,500 min. soum generates additional income.

It should be noted that the top-target goal of reforms in our country is to create decent
living conditions for our people and each family. This is, definitely, a very complicated and
responsible task. To achieve this goal, it is not enough to implement just practical activities. It
also requires a comprehensive study of this area and the development of scientifically sound
recommendations for the welfare of every family.

Thus, it is obvious that the transformation of the family economy into a subject of
microeconomics is not only economic but also of significant social and spiritual importance,
which can accelerate the formation of market relations in the country, as well as facilitate the
liberalization of the economy and modernization of the society.
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